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Who is this Guy?

I’m your worst nightmare...a
S skateboarder with a job!

Well, sort of. | do race skateboards
internationally, but...

* |'ve been doing web marketing since
1998.

* |ran my own business doing it for 10
years.

* I've worked as a web marketer for
billion dollar companies like Dealer.com

* |’'ve run web campaigns for real estate,
car dealers, veterinarians, sports
betting, elderly housing, banks,
retailers, and much more.




Blogging, Long-Tail & Mobile

1. What to blog about & how to come up
with topics

2. Long-tail keyword phrases defined

3. Optimizing for mobile devices



What to Blog About?

* How do get blog
content?

* Is it working?
e Types of posts.

* “Authority Marketing”
content.

e Make it sharable.




Types of Blog Content

e Articles
*\/ideos
e Podcasts



Initial Blog Topic / Keyword Research

e Staff lunch
* Top ten questions asked by customers

* Answers are your keyword research
“seed” terms

* Keywordtool.io a good resource

* Open an AdWords account — Use
Keyword Planner



AdWords Keyword Research —Step 1
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AdWords Keyword Research — Step 2

My Client Center | |
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AdWords Keyword Research — Step 3
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AdWords Keyword Research —
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Long-Tail Keyword Facts

* More than 2 words
* Less volume - more targeted/qualified.
* Less competition = Less expensive.
* 15+% Searches on Google are NEW!

e “Listen” using Hootsuite streams...



Hootsuite.com Streams
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G v * Add Stream * Add Social Network
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W heatherlloyd i Bryan_Kapahang
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alone: ow.ly/DUOZF India company, in addition to writin...
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11 Retweeted by wmdogar
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You don't need to outsource. Build Writing Tips: How to Come Up With 50
your own internal SEO writing team: Topic Ideas in 30 Minutes:
ow.ly/E3T7n #SEOQcopywriting ouff.hy/1 BSEWHT
17 Fetweeted by windosar #marketing #5EQ #contentmarketing

#content #blogging

https://hootsuite.com/plans/free




Set Up Hootsuite Streams — Step 1
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Set Up Hootsuite Streams — Step 2

Add Stream

[ Twitter

3 Facebook
B8 Google+
[} Linkedin
By foursquare

@ wordPress

http://blog.hootsuite.com/use-hootsuite-social-listening/ ﬁ



Hootsuite.com Streams
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Mobile Optimization

* Mobile traffic usually
30% to 60% of
website traffic.

e Sites designed FIRST
for mobile, THEN
adapted to desktop!
That’s CRAZY TALK!

e Most “first contacts”
are now on mobile.




Types of Mobile Sites

TESTING TOOLS

e Webmaster Tools
* Usertesting.com

1. Pinch/zoom
2. Responsive Designs

3. Separate mobile
site — for example * *Email Client Testing

m.amazon.com by Your Provider



New Webmaster Tools Feature

+John =32 + [ ]
Google 5 Q e
Webmaster Tools Help  ~ O -
Site Dashboard Mobile Usablllty
Site Messages Fix mobile usability issues affecting your site. Learn more:

Status: 11/1/14
W 305 Pages with errors

Search Traffic
Search Queries
Links to Your Site

Internal Links

Manual Actions
International Targeting
Mobile Usability

» Gdqgle Index 1011114 002814
» Crawl Download Show 10rows = 1-50f5 < >
Security Issues
Usability error v Pages with errors
Other Resources
1 Viewport not configured 305
2 Touch elements too close 283
3 Small font size 303
4 Flash usage 1
5 Content not sized to viewport 288

https://www.google.com/webmasters




Takeaways

 Thisis INBOUND Marketing! You want to discover what people are
looking for, not tell them what you want them to know. BE FOUND!

* ANSWER questions that people are asking, and remember that a
significant percentage of all searches on Google are new, and thus
will not appear in keyword search volume research — so use the
“listening” tools like Hootsuite.com.

» Effective keyword research drives blog content that can be found
easily using the new ways people search — voice and natural
language searches.

* Having at least basic mobile optimization of your site is CRITICAL, as
30-60% of visits are now mobile, and that is increasing as we speak.



Resources

* Keyword Toolio
http://keywordtool.io/

 Google AdWords
https://adwords.google.com

 Hootsuite Social Listening
http://blog.hootsuite.com/use-hootsuite-social-listening/

 Google Webmaster Tools
https://www.google.com/webmasters/
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Thank You!

We will now have a short
Q&A session, so fire away!

Contact info:
rf@mecdia.com



mailto:rf@mcdia.com

