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Influence and Authority
How to use the 6 principles of influence to double your sales

Authority Marketing

Web & Content Seminar for Search and Social

John McDougall Authority Marketing

POSITION YOURSELF AS AN EXPERT



Dr. Robert Cialdini

Sold over 2 million copies - translated into 26 languages



Dr. Cialdini at PubCon




Cialdini's 6 principles of influence

Reciprocity

Commitment (and Consistency)
Social Proof

Liking

Authority

Scarcity



Reciprocity

’ click here
v fora FHEE

GCONSULTATION

Book / CD mailer package, ebooks by personas and by industry ﬁ



Reciprocity

WEB MARKETING
ON ALL CYUINDERS

CICK-START YOUR ONLINE PRESEACE

Book mailer package i



Reciprocity

USPS Approved!
2-panel
Automated
Mailers

1,000 DVDs for $1,029

Aenal bt banatianttend ook lenstlentlan bt
D Makers

1234 Main ST

Anywhere, AB 123456789

Also available in quantities as low as 100

in as few as 3 days, guaranteed!

Book mailer package ﬁ



Understand Personality Patterns

FHY Competitive Spontaneous

S Methodical Humanistic

Logical Emotional



Personality S
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Captain Kirk and Spock
are triggered by different things




Commitment and Consistency

1. Emalil sign up / download ebook
2. Free consultation / webinar
3. Sign contract

“Behavioral inertia” comes with small commitments



“Behavioral Inertia”

Option #1.:
Thursday, November 6th

6 » 12:00PM - 1:20PM Pacific (San Diego)
* 200PM - 330PM Central (Chicago)
‘ » 300PM - 4:30PM Eastern (New York)
Click Here To Clain ) Your
spot For Ihursaday:

This webinar will start in:

Days Hours Minutes Seconds

“Behavioral inertia” comes with small commitments




“Consistency - Inertia”

Enter your name and email address below
to get instant access now!

john@gmail.com

Claim My Spot Now' »

Privacy Policy: We hate SPAM and promise to keep your email address safe.

“Consistency inertia” comes with small commitments



Social Proof

Over 50,000 Join over 170,000 people
Satisfied
who get fresh content from
, Customers

Copyblogger!

FREE UPDATES

Enter your e-mail...

TWEETS FOLLOWING FOLLOWERS 1) Join Us

66.8K 44 4K 422K

HAMBURGERS

OVER 8SS BILLION SERVED

Social followers, books sold ﬁ

ACCREDITED BUSINESS




Authority
SUZEORMAN e e s commane | o
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‘IF YOU DON'T
SAVE YOURSELF,

WHO WILL?"

e

[ — 2009 is the Year You Can't Afford to
ol Make Any Mistakes with Your Money!

Women & Money

Téentity Thett K1t " il 2 Suze's 2009 Action Plan delivers honest, straightforward
ot ’ guidance-what to do, when to do it, and how to do it.

FICO Kit

YFaB

Will & Trust Kit
Protection Portfolio

9 Steps Audio ; N £ C V. poceCollor (lick here to check out the

SUZE ON TV & RADIO most recent 2009 Action Plan

s ST IR N o rsh Online Updates & Activators.
RESOURCE CENTER G oS e v

‘ - P73 T

O RS S

SUZE'S BOOKS & KITS WHAT YOU NEED TO KNOW

‘account and get

$100

“Rastrictions apply.

» WOMEN & MONEY
» YOUNG, FABULOUS & BROKE

7r’
» ULTIMATE PROTECTION PORTFOLY N
> FKOXIT \\ OZE
~ IDENTITY THEFT MIT P \- SC@OP

Identity Theft Kit | Goverie e new.

Government's New Plan
STOP IDENTITY The mortgage rescue plan announced by

EDIE The

Explained
S Prasidant Ohama an Wadnasrday is

Books, best selling, unique visitors, subscribers



Liking

“We train our dogs with the products we sell.”
" E 18,500 ) { =
GUN DOG SU PPLY iv‘mk;“t;é R Shipping & Questionsor My Cant
Ordering Comments? Secure
Order online or call 1-800-624-6378 m-F 8am-6pm CT Information  Contact Us Checkout

Steve Snell

Remember: Free shipping! Prefer to order by phone? . You get your stuff fast.
Just order $125 or more and . Call our Dog Product Experts ~ Most orders ship the same day
we'll pay your shipping. (US48) 1-800-624-6378 M-F 88 Contral - because we stock what we sell.

22 54653 people ke this. Be the fst of your friends

STEVE'S PICK! STEVE'S PICK! STEVE'S PICK! STEVE'S PICKI!
BEST-SELLER 'BEST-SELLER 'BEST-SELLER — STRVEBPICKML BEST-SELLER
GARMIN | GARMIN
ASTRO &LPHA .
rmin Garmin® Astro GPS Garmin ALPHA® Gamin PRO Series
bR KRS 1 om :: 17 Tracking GPS+Ecollar Training Collars B aas

Giving versus selling, people get to know you through your work/blog/social



We Don't Just Teach
Content Marketing ... We
Built Our Company With It
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Since January 2006, Copyblogger has been teaching people how to create killer
online content. Not bland corporate crap created to fill up a company webpage.
Valuable information that attracts attention, drives traffic, and builds your business.

Liking: Great about pages have more who you are than what you do




Scarcity

L. GOING OUT OF
apéé‘é"a BUSINESS!

EVERYTHING MUST GO!




Scarcity

ANTHONY ROBBINS

CALL 1-800-458-4235 OR FILL IN YOUR INFORMATION BELOW.

Are you a business owner, CEO or run a sales team (and have decision
making abilities)2 This|exclusive|opportunity is|limited to the first 30
applications[@pproved]by Robbins Research International, so apply today!

Limited, exclusive, have to be approved. Tony starts at 1m$ to work with him.



Unigque Value Propositions




Strengthening Value Propositions

“Hot, fresh pizza delivered
to your door in 30 minutes
or less... guaranteed.”

"Why should | do business with you vs. somebody else?"




§7MECLABS RESEARCH TRAINING  SUMMITS  SERVICES  ABOUT

Optimize the sales and marketmg funnel

Learn how the new science of optimization can stimulate dramatic topline growth

MECLABS is the world's largest independent research lab focused
exclusively on marketing and sales. Our scientists and analysts
have conducted rigorous scientific tests across more than
10,000 pages.

We have recorded and analyzed more than 5 million calls. And
we have conducted interviews with more than 500,000
marketing leaders from around the world.

There are four ways to use this site: e
‘~5"rl'_ ] 'l.ﬂ_t‘Xr:*_ .
1. You can scan the About page for a brief summation of our history (Over 15 years ofi§ Wl i sian
research, spanning more than 10,000 pages/paths and 1 billion emails) and the

Methodology we employ in pursuit of our discoveries

2. You can learn from our extensive research library (36,980 company benchmarks,
3,831 charts and tables, 3,500+ creative samples, 1,000+ case studies)

)
A} R
- -
Munich, Germany
ketir Bl Erpe

3. You can review our rigorous science-based training programs and major summits (4,847
pages of insights, 1,857 pages of research-supported principles, 200+ hours of
multimedia lectures, 100+ conferences, and 50 different publication series)

4.  You can read about our six distinct applied research groups performing client services for companies
around the world such as Reuters News Service, The New York Times, TheStreet.com, Car &
Driver, Bottega Verde (Italy), Opodo (UK), Johnson & Johnson, and many others

Specificity




Four fundamentals of UVP’s

Appeal — | want this
Exclusivity — Only from you
Clarity — | understand this
Credibility — | believe you

List five statements of value to get started, add evidence (PR, social proof),
quantification (20 million served) and specificity... Then test using email.

Source: Flint McLaughlin of Meclabs and their 20 million dollars of research ﬁ



Use The Conversion Trinity

Relevance
Value
Call To Action




Takeaways

1. Free “Samples” / content inspires reciprocity

2. Address More Than One Persona

3. Call To Action based on content, create inertia, trust
4. Use Social Proof

5. UVP /Branding No unique value equals a bounce

6. Deepen Specificity I.e. # customers served etc.

7. Work Your Authority

8. Use Scarcity

9. Trust Factors Reviews, awards, testimonials

10. About Us Pages More personal, less what, more who



