
Link Authority & Penguin Repair 

Authority Marketing 
Web & Content Seminar for Search and Social 

John Cass, SVP of Marketing 



 

 

The Idea Behind Linking 
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Authority + Hubs 
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5 Steps to Building & 

Promoting Link Assets 



 

 

1. Links from Authority Sites 



 

 

Penguin Problems 



 

 

2. How to Come Up with 

Linking Ideas 

• Goals & 

Keywords 

• Link Bait 



 

 

3. How to Create Link Content 

• Brief  

• Hire 

writers 

• Select 

photos 

• Create a 

page 



 

 

4. Share with Community & 

Outreach 

• Extend the content by 

making it work for other 

media 

• Share with your 

community 

• Share with influencers 



 

 

5. Track Results 



7 Steps to Recovering 

from Google Link 

Practices 



 

 

1. Review Analytics 

• Penguin 3.0 – Oct 17 2014 

• Penguin 2.1 – Oct 4 2013 

• Penguin 2.0 – May 22 2013 

• Penguin 1.3 – Oct 5 2012 

• Penguin 1.2 – May 22 2012 

• Penguin 1 – April 22 2012 



 

 

2. Compile Your List 



 

 

3. Analyze your Links 

• Review each of your links by 

hand – Site:www.domain.com 

• Look at SEM Rush 

• Or Ahrefs.com  

• Alexa.com 

• Separate the good from the 

bad 

 



 

 

4. Text File of Bad Links 

# Live Backlinks 

domain:smtp.directorynh.com 

domain:pop.directorynh.com 

domain:www.seopivot.com 

domain:pestcontroltulsaok.com 

domain:becuo.com 

domain:easylinklist.com 

domain:gsmtweet.com 

domain:writeopinions.com 

domain:imgarcade.com 

domain:darkskymagazine.com 

domain:askives.com 

domain:recommendedcompany.com 

domain:hoparticles.com 

domain:bestlinktool.com 

domain:ophibian.com 

domain:prlog.ru 

domain:howstruct.com 



 

 

5. Upload to Disavow 



 

 

6. Email Sites 



 

 

7. Manual Penalty 



 

 

Building Links 



Takeaways 

 
 

1. Links are an important part of gaining both traffic and rankings 

on search engines 

2. Authority has long been an important factor in getting value 

from an external link – Jon Kleinberg & Moz 

3. Examples of great Link Content – Web 2.0 Awards, Search 

Relationship Chart, 100 Lobster Facts 

4. Sharing with your community is very important that will 

increase links and traffic 

5. Determine if you have bad links using tools such as 

site:www.domain.com in google and ahrefs.com  

6. Upload your list of bad links to Google Webmaster Tools to 

disavow your bad links 

7. Follow up with emails directly to webmasters, and keep good 

notes if you receive a penalty 

8. Links are still important to gain once you’ve implemented a 

disavow 

 

 

 

 



Resources 

 
 

Link Research Tools 

HREFs 

Compete.com 

Alexa.com 

SEM Rush 

Google – Site:www.domain.com 



 

 

Contact Me 

 

 

• John Cass 

• SVP of Marketing 

• 339-368-1955 

• jcass@mcdia.com 

 

 


